GENERIC QUESTIONS FOR JUDGES

The primary educational purpose of this assignment is to improve students’ critical thinking skills. Specific questions that seek substantiation or justification for any and all aspects of the marketing proposal should be considered.  If the students indicate a specific result, outcome or strategy, they must be able to provide the facts that support their decision. Try and focus your questions not on the product they are representing but rather their marketing proposal. If you ask a question and you feel it has been answered to the best of the presenting group’s ability but it is inadequate in your opinion, it may be best to move on to other concerns. The question and answer period is designed to seek clarification and to test for critical thinking skills; it should be viewed as an opportunity for students to clarify their critical thinking. 

1. “I liked your slogans. Could you explain a little more about why you think they will work on the target audience?”

2. “What (political, economic, cultural) events have occurred in your country and how do they positively affect your marketing strategy?”

3. “What specific (economic, political protocol, demographic, cultural, religious, business practice) obstacles do you feel would limit your marketing success?” 

4. “What limitations exist that would inhibit you reaching you target audience?”

5. “What specific factors did you base your decision to market through (wholesale, retail) channels upon?”

6. “Did you consider e-business as a possible alternative to conventional marketing schemes?”

7. “Is the per-capita income for your target market appropriate and justifiable?”

Use the GATEWAY MARKETING WRITTEN PLAN FORMAT sheet to make questions about missing parts to the marketing plan.

REMINDER

THIS IS NOT JUST A PRESENTATION ASSIGNMENT. STUDENTS ARE CHALLENGED TO DEVELOP CRITICAL THINKING SKILLS, ENHANCE THEIR COMMUNICATION ABILITIES, BECOME MORE SELF-EXPRESSIVE AND DEVELOP RESPONSIBLE BEHAVIOR.
